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Everyday Japunese and Japanese Culi'ura 2

SRR EEABYHEARS
Course Brovider Schaool of Professional and Continuing Education,
The Univarsity of Hong Kong (HKLU SPACE)
U / RIZHERY EMREAE / RS RMAE
Araa of Studies / Coursa Clustar Media and Communlcatmn I I_anguaga and Cultura o
AR FERHPENBAERASY(L - BEEREMAF - RAN{ - DFAR « B - FRAEEHR -

Course Introduction

FTALR QR CF M - PEerk IFRM - MEEANESELHFNELBERAR - BRHER
B4 fERETH - SRR LR DR L - ERABRTMERERAZR -

This coursa introducas knowladge of Japanese language and culture. This course covars 1opics stich
as foundation Japanese language, Japanesa cultura, geography, socisty and lifesiyls, pop culiure, and
Japanese business cultura. Aftar complating this courss, studanta should ba abls to communicata in
Japaness language in daily life and work contexis, damonstrate an understanding of contemporary
Japanese culture, apply Japanese business culture in workplace, and enhance self-understanding

and personal growth

BNEE ey B BB
Medium of Instruction Chinese and Japanese
BREWSS - RIS TR T (RN - Lacturas on languages skifls relatad to social and
Learning Activity Highlights ARG work contexts
- JABEIA - Group discuasion
= JaEER - Group activitias
- e MAEFERREVIE - Creating pamphlet for promoting Japansess Cutliure
- MRREFI LIRS - Seminar and cultural exparisnce
- BIBEL I (LN - Visits 1o Japanszo companies and cultural organisations
FPIEP R A FHRIEM Further Studies
Articulation to Further Studies {50 : B&H5E « TR - RESDXPIEMAEE - RS « ILHE « Bl BENW - AXS.
and Career Pathvways MR - e
e.0. courses related 1o Japanese Studies, Asian Studies, language and Gterature related studies,
limguistics, cultural studias, transtation, language education, humanities, media studies, social sciences
FARIHRE Cameor Pathways
M : BRER / RiSAE - BERE / WEAE - B80T - AROE / BETRmelT BIEE
B.q. customer sarvice consultant / officer, assistant marketing / rading manager, salas assistant,
assistant administrator in Japaness company/govarnmant ralated organisation
2k e #T— Moda
Ciass Arrangements APGREER B HA 54 Commancemant Date: 2024:E8-108 Soptamber-October 2024

.. AR iEEE 85 Commencement Date: 20255F8-10H Septembar-October 2025
- BEfTime: Bk Saturday ©:00 am - 1:00 pm / 2:00 pm - §:00 pm

(Rt : ARAIE MM L R RAETT - )
{Mote : Lezzonz may alzo be acheduled during summer holidays.)

HiEhvenue: FEAREREEDRRE LRS- ANLANRBERE288
Kowloon East Campus, HKU SPACE, 28 Wang Hol Road, Kowloon Bay, Kowloon B OR

SAXPREEHERR ANESE - AREYREE AEs R M DSHE 124
Kaavlaon West Campus, HKU SPACE, 8/F & 12/F, NC8 innovation Cenira, BAS Eaf Cnil Kok
Road, Choung Sha Wan, Kowloon B OR
HAXREREERR SANPRE - FESMNBEBRIRHDLIHEHR

Admiralty Learning Centre, HKU SPACE, Z2/F&3/T, Admiraity Centre,

18 Harcourt Road, Hong Keng & OR

FAAPRREEREE A—RBH0 - FRREESRE—TL6H]
Unied Learmning Gantrs, HKU SPACE, &/F, Unitad Centra, 95 Quesnsway, Hong Kong B¢ OR

AXERMAIREAERR « FEHIARREE L
HKU SPACE Fo Laung Kuk Stanley Ho Community College Campus,
66 Laighton Road, Causeway Bay, Hong Kong B OR
WAABRERNCEIERE | AR FRhG - RAEL IR ELSTE B R 40 -
T0HE ~ 1448 « T6HE - 198K - 20422218
Fortress Tower Loaming Centre, 4F, 1Q/F, 14/F, 16/F, 19/F, 20/F, 22T,
Fortress Tower, 260 King's Road, Morth Point, Hong Kong B¢ OR
FEARRMERSR AREE - 8L HRERIEN
Island East Campus, 494 King's Road, North Peint, Hong Kerg
BT Mods 2
WRFRBNTEONEAET - ATFRVBERELREHERE - RERIRIRFMRENBRE/IE
IR R RAT -
Lessons can be held on weekdays or Saturdays. Subjact fo facilities and equipment reguired for the
individual coursas, lassons can be held in schools offering AplL coursas andfor at the venuss of the

course providers.

xie

Enquiries

R Tel: 3762 0820
V¥ Email: apl732_sjic@hkuspace.hku.hk
Bzt Coursa Websita: https/hkuspace hioe. hk/apl
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Course Structure

" b . "1\5‘ ”
.
s -

Cifigtyel

Br—: HERBARYE (1)

Module 1: Japanese Language and Culture {1)(60+\B¥hrs)

HE BFEEBRFL
Japaness Language 1 (40/\Erhrs) Japanese History and Gulture (20/J§hrs)
1. EBRENERE 1. B~ MR
Hiragana and katakana History, gecgraphy, and religion
2. g 2. AP
Intraduction Food
3. BB 3. EiTRAE

Ordering Pop cuiture

| BT HEREARNE (3)
Module 2: Japanese Language and Culture (3)

Wrx— : HEERBEARIE (2)

Module 2: Japanese Language and Culture {2)

(B80+)\BEhrs) (60/]\Bxhrs)

EHEi2 HES
Japanese L anguage 2 (40/\&Fhrs) Japanese Language 3 (40/\i§hrs)
1. 1. FEEF

Shopping Hobbies
2 BHE-BE LFEFRREEA 2, BEE®m

Family, friends, colleagues and customers Life inJapan 1
3, Ml 3. BEEER2

Travel Life in Japan 2
AFp A PERARNRE L BFEHMIL
Japanese Human Relationships and Work Gulture (20/)\fhrs)  Japanese Business Gulture {207/ \B¥hrs)
1. AR 1. MR “omofenash’™

Huwman relationships *omolenashf® spint in the service industry
2. MYt o d

Work culture Job-seeking

NMedlz znd Sommur czlion LB
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Digital Advertfising

IR BN FEERREMEIX

Course Provider School of Professional and Gontinuing Education,
: The University of Hong Kong (HKU SPACE)
R /1R BNESE / ARRERALMR
i Apea of Studies / Coursa Cluster Media and Communication / Media Production and Public Relations
TP FIRREAE AT W RN S ROTEAE - 3 N30 0E T BRI R S - LU
| Course Introduction ISR - AR ERXENE - WHHE - RN - EELURIEL . BERFASRLR

; WEEREAMEEL NN ZRNESD - DURAARN - SRR AN W - 9ERE

o HEMOER - it - PERPEHZIRENREER > LOSAHNSRTR - REXEINE -

LSRG I H AR WSR-S AR NAARMNIT T EX RN -

‘ ' The course aims to develop students’ comprehension of advertising in the contempaorary digital

! arena and enhance their digital media proficiency to promole preducis effectively. Students

:’ will engage in practical wriling exercises, projects, reporis, presentations, and aszessments to
understand and cultivate professionai copywriting abilities for digital channels, understand the
principles of audio-visual communication, such as videp editing and photography, and learn the
successful use of =ound and music in the promotion of products. Students will alsc gain skills
in creating well-suited advertising plans to create a unique product image and be well-equipped
for further studies and career aspiraiions in the advertising and relevant sector.

RINE XX & R
i Medium of Instruction Chinese or English
L BEERHG MESERR - AMEHE - ENEN  WRUR - XEREN / AARTITEY - Hiked - kY

Leaming Activity Highlights ~ ALTHYERTRE
"3 & Problem-based learning, group discussions, PowerPoint presentations, case studies, writing
and photo / video-taking workshops, [fvestreaming exercises, sharing and demonstrations by

praciitioners, etc.

FHREE R R ik HWHEA Further Studies

Ariiculation to Further Studies  fi# : Bty - 28 > (5K « MR AERTS - M0 - RN

and Career Pathways e.g. advertising, public relations, communication, media and cuttural studies, journalism, visual
communication

M Carcer Pathways

PN ¢ Py « AMIEDTE ~ RIMENTE « W EWEEEE - ERHATRREEE

e.g. advertising assisiant, public relation= assistant, brand assistant, online communication
assistant, digital medta content editor's assistant

i - Mode 1
Class Arrangements chIMIPH 48 84 Commencement Date: 20245108 October 2024
o Y . B MITH NS 86 Commencement Date: 20255108 October 2026
FEMTIme: BN Saturday 10:00 am - 1:00 pm
(3 : (1) BN LT TMETFINET « () WERRHRFFRLELHEN -
EENWOLIMALSMETEEMN -)
(Mote: (T} Some claasaa will be hald from 10:00 am - 5:00 pm. (2) Summer lsazona will focua on
workshop practices. Lessona will ba held from 10:00 am - 5:00 pm during sumimer holidays.)
fEXvenue: FHAPEMERERE (ATNDRED
JURLENEE R i 235N
HKU SPACE (Kowloon East Campus)
28 Wang Hoi Road, Kowlcon Bay, Kowloon ® OR
FHRPWNESER (L EERRhD)
T AR RSOV R R
HKU SPACE (Fortress Tower Leamning Cenire)
260 King's Road, North Point, Hong Kong B OR
FHAHXPWNE SRR CE MM )

TP IER RN
HKU SPACE (Island South Campus)
3 Wah Lam Path, Pokiulam, Hong Kong

#H = Mode2
YT RN T AT EEAEH#HT - RFEENEEBIEERERE - I T2 R MR/

MR R R 1T -
Lessons can be held on weekdays or Saturdays. Subject to faciliies and equipment required for

the individual courses, lessons can be held in schools offering ApL courses andfor at the venues

o of the course providers. o -
*W 1S Tel: 2910 7638/ 3762 0061
Enquiries ®# Email: ug. comm@hkuspace hku.hk

WEMN CourseWebsite: https://hkuspace. hku_hk/apt




1L 3 P it
Course Structure

M= MiEEENE
Module 2: Digital Adverhising Strategies
(18/)\fFhrs)

B—: WiBEEE AP
Module 1: Iniroduction to Digital Advertising |
(10/\B5hrs

- BREITIRRNAT
Introduction to advertising industry

- REAEEMS NS
Baz=ic concepts and principies of

- MBI AN
Characteristics of digital media platiorms

- TERRA MR R N MM AT R '

R~ Pros and cons of using digital media in advertising strategies |

advertising - SRS L 0
- B GWRRT - Short term and long term advertising strategies
Professional ethics of digital - MNP R%E
advertising Media buying and planning
- MR RR L - MHIRWH
Digitai advertizsing trends and future Case studies
I

Bxh - EMERERE
Module 5: Audience
Cutreach Strategies

BT - SSEEREEE
Module 4: Audio Visual
Communication for Digital

BMTT  HMESEREEE |
Module 3: Written '
Communication for Digital

Advertising (32¢|\R¥hre) Advertising (52/)\Bhrs) (32:)s8Fhrs)
- BEE - R - RN
Creative copywriting - Basice of audio visual communication Audience profiling
- BRI M A A - BRI RN & - RSN LRIAENER
Effective link building and hashtag Effective digital photography and Eearch engine optimization and
ctrategies video recording audience targeting sirategies
- DREIRTLRUBR - PREE AT - IIRERES
Storyteling in advertizing Eynergy of visual and writien Live streamers and advertising
elements - DIYHH
- MK DIY livestreaming
Video ads

I\ RS EAMYE

Module 6: Digitat Advertising Project
(36/]*Fhre)

- WNEBE S A E WA R

Digital advertising project proposal
- IR

Pitching and presentation skills
- MiTHREIRE

Advertising project execution

- BRETRE AR,
Evaluation of the effectiveness of advertising project

tfedia and Somimur catien 37
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Modern Logistics Studies

BRI FRERNPH

Course Provider UOW College Hong Kong

FREW / WEEY BN WERZER / B

Area of Stwudies / Cowrse Cluster  Business, Management and Law / Business Studies

REN RERACHRNBESTREIR - RBPERRRERMEROMTLATR - BERERR R KE

Caourse Introduction

MFSHGEHERER K -
The course aims to provide students with the fundamental knowledge and skills required by the

modern logistics industry, guiding them to understand the overview and prospects of the modem
logistics industry, and stimulating their interest in further studies and career development in the
field.

BIEE
Medium of Instruction

X

Chinese

R ENEL
Learning Activity Highlights

* PRIIRMR

* RIESRARDLHANBLBERYRAE

T MRTMER A T EINGE - BRI ER USRI R

* MR RRI R BB 1

*  \isits to logistics organisations

* Field trips to distribution centres or warehouses {o observe logistics operations

* lLectures by professionals from the legistics industry on topics including modern logistics
challenges and solutions

+  Simulation games or software on logistics operations

FHPERE R I
Articuilation to Further Studies

and Career Pathways

FHEPIAR) Further Studies

P : FERREK > StEANE - BINRAENEN - MENE - R TE - SRR - ERY
2 SNEE BT HREMOEE

e.g. courses related to logistics, supply chain management, international shipping and transport,
aviation management, logistics engineering, data analytics in logistics, operation management,
quality management, e-commerce

PhM 2R Career Pathways

fiE0 : HABEA - ARET AREWA - BRENE - RPRBAE - M HER - SIREE
R ARAHA

eq. logistics coorndinator, warehousing supervisor, transportation coordinator, procurement
assistant, customer service representative, inventory control specialist, quality contral technician,
operation analyst

R
Class Arrangements

X — Mode 1
SFIMIE A 54 Commancement Dato: 202489 F September 2024
S AMIY AR S5 Commencamant Dete: 2026459 Septembar 2025
EMTime: 27K Saturday 9:00 am - 1:00 pm /7 2:00 pm - 6:00 pm
(XF - BRI R N AR M AT <)
[MNois : Leaaona will also ba acheduled during summer holidey.)
it®venue: FHDINTRPEE
FHITAME DN CKEHERMBED)
UOW College Hong Kong
18 Che Kung Miu Road, Tal Wai, New Territories, Hong Keong (accessible via MTR
Tai Wai Station Exit B)

#E . Mode?
AR T AR ERETT - REAINIPENER N RBY - RTINS R/

BEARRR R LI R R 1T -
Le=szons can be held on weekdays or Saturdays. Subject to facilities and equipment required for

the individual courses, lessons can be held in schools offering ApL courses andfor at the venues
of the course providers.

3

Enquiries

cr AN - REEER

B Tel: 2707 3111
R Email: uvowchk-mainB@uow.edu.au
HEHL Course Website: hitp/www.nuowchk edu hk
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Course Structure

Bor—: BRYXER

Unit 1: Introduction to Maodern Logistics Industry (80+/\fFhrs)
| plie )

< RTENRTEN

Definition and scope of logistics Trends and challenges
MEAHENAAREY: QEHEE - S& - HEERATDAS - XEM
MR - XN - ARHEGE MR

Modern logistics value chain and Roles, responsibilities, and
activities: inciuding suppliers, production, professional ethics of
inventory management, transportation, logistics professionals

warehousing, and distribution - FHTEARIRIENEERNSNY
- BRREMA : M= .
: Fgrms and b!J;siness.nrqggls:‘- e.g. thlrd—

B BIEEm Y
Unit 2: Cross-border E—commer-ce Loqgistics (60/]\FFhrs)

- HRSIAN : AR RN  AMEF - RhERTERR e
Characteristics and challenges: e.g. international trade policies,
customs procedures, shipment tracking, and returns management
RAGE : QERRABHIORE - SANRNE RO - LR

RN R ONE
Solutions: including selection of intemational fransportation modes, .
establishment of cross-border warehousing and distribution networks,
and mamgement of tariffs and taxes :

Unit 3: Lold Chaln Unit 4. Smant Logistics Unit 5: Green Logistics
Logistics (20+sFFhrs) (20¢)sB¥hrs) (207 BFhrs)

- ARMBRHREEINESS - BTN - BREEENE
# : (MBS Concepts and characteristics: including
Importance and application the use of technologies
areas of cold chain logistics: < FHTHME - Hiathiie - clie - ATERE
e.g. medicine and focd 88 L i (UAY) - BRI (AMB) -
- FBWEEN BEyR#ERR
Technologies and equipment Technologies and applications: e.g. Intemet
- HERSH  oEREN - of Things, big data, artificial intelligence,
EENENGYER unmanned aerigl vehicle (UAY), autonomous
Reguiations and cempliance: mobile robot (AMR), autemated warehousing
such az foed safety and cold syslems
chain transportation standards - MERAATITN : SAXRNHTHNANSE - .
3 : ‘ R AA T - SRR
Data analysis and prediction: use of big data Concept= and significance

analylics and predictive models fo optimise . FRENREENR
logistics operations . Energy-saving and emissions *

Busirezs, Managemer! and Law 5B



